
 
 
 
 
 
 

JOB DESCRIPTION 
 
Date Written or Revised: July 2026 
Title: Director, Strategic Engagement & Communications 
Supervisor: Executive Director 
Job Status: Part-Time, Year-Round; Non-Exempt 
 

Primary Purpose 
The director of strategic engagement and communications serves as the organization's senior leader responsible for marketing, 
communications, audience development, public relations, brand management and engagement strategy. This position develops and 
oversees the organization's efforts to increase awareness, strengthen community relationships, expand participation, grow audience 
engagement and support revenue-generating initiatives. 
 
The director provides strategic leadership for all marketing and communications activities, establishes organizational goals and 
performance measures and ensures that engagement efforts align with the mission and long-term objectives of the organization. 
 

Key Responsibilities 
Strategic Leadership 

• Develop annual marketing, communications and engagement plans. 
• Establish departmental priorities, goals, budgets and performance measures. 
• Monitor organizational growth opportunities and market trends. 
• Provide leadership, guidance and performance management for department staff. 
• Collaborate with program directors to ensure organizational goals are supported through engagement initiatives. 

 
Brand Management & Organizational Positioning 

• Serve as the steward of the organization's brand identity and reputation. 
• Oversee organizational messaging and storytelling. 
• Ensure consistency of visual and written communications across all channels. 
• Identify opportunities to strengthen awareness and perception of the organization. 

 
Audience Development Strategy 

• Develop strategies that increase awareness of organizational programs among prospective performers. 
• Guide audience acquisition and engagement initiatives. 
• Evaluate performance metrics and adjust strategies to improve results. 
• Support efforts that increase participation and long-term organizational growth. 

 
Public Relations & Community Relations 

• Serve as the organization's primary communications advisor. 
• Build relationships with media outlets, community partners, educational institutions and industry stakeholders. 
• Oversee public relations efforts, announcements and crisis communications. 
• Represent the organization at community and industry events when appropriate. 

 
Revenue & Partnership Development 

• Support initiatives that generate earned revenue through merchandise, partnerships, sponsorships and promotional opportunities. 
• Identify strategic partnerships that increase organizational visibility and community engagement. 
• Work with leadership to develop engagement strategies that support financial sustainability. 

 
Analytics & Performance Management 

• Establish dashboards and reporting systems for departmental KPIs. 
• Monitor lead generation, participation growth, audience engagement, merchandise performance and marketing effectiveness. 
• Present reports and recommendations to organizational leadership and the Board of Directors. 
• Ensure decisions are informed by data and measurable outcomes. 

 



 
 
 
 
 
 

Qualifications 
Required 

• Bachelor’s degree in marketing, communications, public relations, business or a related field. 
• Experience in marketing, communications, public relations or engagement. 
• Strong written, verbal and interpersonal communication skills. 
• Experience analyzing performance metrics and translating insights into strategic action. 
• Ability to manage multiple priorities in a fast-paced environment. 
• Individual must have and maintain a non-expired Level One Identity Verified Prints (IVP) Fingerprint Clearance Card. 

 
Preferred 

• Experience within nonprofit, educational, performing arts or youth-serving organizations. 
• Experience with digital marketing, public relations and community engagement. 

 

Compensation 
$1,560.77 annually + 5% commission on monetary sponsorships and goal-based bonuses 
 
Convergence Performing Arts, Inc. does not discriminate in employment on the basis of race, color, sex (including pregnancy and gender 
identity), national origin, political affiliation, sexual orientation, marital status, disability, genetic information, age, membership in an 
employee organization, retaliation, parental status, military service, or other non-merit factor. Convergence values and celebrates diversity 
and inclusion as it promotes greater collaboration and innovation leading to enhanced opportunities for the organization’s stakeholders. 
Convergence is proud to be an Equal Employment Opportunity (EEO) Employer. 


